










ATTENTION 
TO DETAIL
IN 2006

We’ve done away with 
water coolers and bottled 
water. Forster Tap is our new 
designer label: London’s 
finest, and proud of it
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We made financial donations 
to: Anthony Nolan Trust, Arthritis 
Care, Charterhouse in Southwark, 
Children on the Edge, Open Ground, 
Parkinson’s Disease Society, 
Southwark Refugee Project, The 
Forgiveness Project and The Royal 
Parks Foundation.

Everyone at Forster received a bottle 
of Peace Oil at Christmas. This 
olive oil is made in Israel by Jews, 
Arabs, Druze and Bedouin working 
together. Profits support peace and 
reconciliation work in the Middle 
East.

www.peaceoil.org



Amanda Duffy joined Amy Meadows 
and Julia Brown in the Forster Hall 
of Fame. These three have each 
made a profound contribution to  
the Company’s success.

We love London’s green spaces. 
We’ve created listings of local 
open spaces for new staff and 
established a tradition of ‘walking 
meetings’. We’ve also continued  
our pro bono work with The Royal 
Parks Foundation on Deckchair 
Dreams, the public art project 
which involves artists, celebrities 
and young people in creating 
canvases for park deckchairs. 
In 2007 we delivered PR for the 
deckchair auction, which has raised 
around £100,000 to date for the 
Foundation’s work. You can buy  
your own deckchair to dream in 
at www.deckchairdreams.org

Every Monday we pile up seasonal 
fruit from Abel & Cole throughout 
our offices. ‘Brain food’ to kickstart 
the working week.

We successfully lobbied Southwark 
Council to provide the bike racks 
outside our office.

We’ve joined the Wedge Card 
scheme, the affinity card for local 
traders. As a trader, we offer 15% 
off our training services to local 
organisations; as a cardholder we 
get discounts from local businesses 
and shops.

www.wedgecard.co.uk

“Forster is a real example of  
a company that does what 
it says it does. We prioritise 
them in terms of our workload 
because we prefer working 
with them.”
Comment from a supplier 
in our stakeholder audit
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to create trust, so that people 
are prepared to be open, to take 
risks, and to listen carefully  
to people’s motivations and 
needs. Collaboration – between 
individuals, communities and 
organisations – is the fuel which 
will drive all of us towards 
greater social equality and more 
sustainable lifestyles.

Commitment
We are committed to honesty,  
fair dealing and respect. We put  
our commitment into action by: 
•	� listening and responding to  

the needs of our clients, and 
by offering communications 
services that we believe  
to be excellent, relevant and 
real value for money

•	� treating our suppliers, partners 
and associates fairly and with 
respect

•	� ‘walking our talk’ on ethical, 
environmental and social 
issues, so that we consistently 
minimise our impact on the 
environment, maximise our 
beneficial social impacts, and 
make a positive contribution 
to our communities and to 
wider society. 

Creativity
We work – and think – laterally. 
We remain open to experiment 
with new ideas, and strive for 
useful innovation. Our creativity 
means we’re comfortable with 
the unpredictable. It helps us 
to create visual and verbal 
messaging that makes people 
think, change and remember.

Campaigning
We push for the changes we 
believe in. Our campaigning 
instincts help us to break new 
ground – in our services, in our 
culture, in our operational style. 
Our campaigning is fuelled by 
optimism, a powerful sense that 
things could be better, and a 
confidence in the role we can 
play. We know that we’re a small 
cog in a large machine – but one 
small cog can drive the whole 
engine.

Collaboration
Our work is powered by 
collaboration. We believe that 
effective communication is a 
two-way partnership, operating 
across complex boundaries. Our 
collaborative approach helps us 

At Forster, our four 
values help us to 
improve our professional 
practice – and they also 
enrich the quality of our 
working lives. Once a 
year, we refine the way 
in which we articulate 
these values at a whole-
company meeting. But 
their essence never 
changes – and we try to 
put them into practice, 
every day.

living 
Our 
values



To request a printed copy of the 
Forster Ethical Review please 
contact Gillian Danes at  
gillian@forster.co.uk 

FORSTER 
49 Southwark Street
London SE1 1RU
Tel: 020 7403 2230
info@forster.co.uk
www.forster.co.uk
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‘The Council Counsellor’ automata by Paul 
Spoone. Copyright: Cabaret Mechanical Theatre 
Ltd 2002

Original photography by Marcus Lyon, 
Andy Lane for The Royal Parks Foundation, 
Simon Rawles for The Fairtrade Foundation, 
Marcus Lyon for The Disability Rights Commission, 
Abir Abdullah for WaterAid

Additional photography by Bas Hiemstra 
and Melissa Heyn, Vicky Argles, Tracey Collinge, 
Benjamin Youd, Jo Ragozzino at Forster 




